
	
  
	
  
	
  
	
  
	
  
	
  

MIND CANDY ANNOUNCES HEAD OF MOSHI MUSIC 
AHEAD OF FIRST SINGLE LAUNCH	
  

 	
  
Ex-Rock Star  and McFly producer , Jason Perry  to head up new music division 	
  

ÔMoshi Twistmas Õ single to launch on 11 December 	
  
 	
  
London – 01 December 2011 - Mind Candy today announced the appointment of 
ex-Rock Star and McFly producer Jason Perry as Head of Moshi Monsters Music Ltd 
- a new division of Moshi Monsters aimed to develop music from the wide range of 
Moshi characters that appeal to its 50 million strong global fanbase.	
  
 	
  
Perry brings a wealth of experience to the role, having managed various pop artists 
and achieved international success touring as the lead singer of rock band ‘A’.  
 
In this newly created role, Jason will be responsible for exploring creative new ways 
of weaving music into the world of Moshi Monsters and driving forward the 
company's new music division.  
 
First on Jason’s agenda is the launch of a new Moshi Monsters Christmas track. 
‘Moshi Twistmas’ by the popular “Moshi Monsters Jingle Crew” will be available to 
download on iTunes from 11th December for 79p (RRP) and is expected to be a 
monster hit with kids this festive period. 
 
“The kids love Moshi Monsters and love Christmas so we thought it would be fun to 
release a video on YouTube and make the track available on iTunes – this is more 
experimental than anything and just a bit of fun ahead of our bigger music plans next 
year.” Said Jason Perry. 
  
Jason will be working alongside four times Emmy-award winning animation producer 
Bill Schultz to create the ‘Moshi Twistmas’ video, which goes live on YouTube this 
weekend. “With credentials including The Simpsons and King of the Hill under his 
belt its hugely exciting to work with Bill” commented Jason. 
 
Looking ahead into 2012, Moshi has big Music ambitions including an album launch, 
a live tour and tie-ins with Moshi TV.  
 
Moshi Monsters has released various music tracks on YouTube and will continue to 
unveil new ones to entertain its fans. The videos will feature characters from Moshi’s 
ever-growing community including Dr Strangeglove, Big Bad Bill, Sweet Tooth, 
Poppet, Zommer and Bobbi Singhsong.  
.	
  
Jason Perry, Head of Music at Mind Candy, commented: "I’m so excited to have 
joined the Moshi team – my kids now think I’m the coolest Dad in the world! Kids love 
Music and it’s a great way to add depth and backstories to our characters. We have 
some incredible plans up our sleeves. First and foremost is to create an album of 
great tracks, inspired by lots of different genres, that can be enjoyed by kids and 
parents alike!“  

 /more… 



Michael Acton Smith, Creator of Moshi Monsters and CEO of Mind Candy, said: 
"We're thrilled to have Jason on board – he has an incredible background in Music 
and some great ideas for Moshi Music.” 
	
  
 	
  

- ends - 
For further information contact:	
  
 	
  
Nicola Duarte	
  
Head of PR, Mind Candy	
  
T +44 (0)7810 354 103	
  
E: nicola@mindcandy.com	
  
Twitter: @nics_duarte	
  
 	
  
Notes to editors:	
  
 	
  
ABOUT MIND CANDY	
  
 	
  
Mind Candy is the online games developer and entertainment company behind the 
hit global children’s brand Moshi Monsters. The company was founded in 2004 by 
Michael Acton Smith, a UK-based entrepreneur who previously founded 
Firebox.com. For further information visit www.mindcandy.com	
  
 	
  
ABOUT MOSHI MONSTERS™	
  
 	
  
Moshi Monsters is an online world for boys and girls aged 6-12. The site is filled with 
exciting characters, educational puzzles, nurturing play patterns, customization tools 
and a social layer so kids can share, show-off and communicate with their friends in 
a safe environment – similarly to the way adults interact on Facebook.	
  
 	
  
Children choose from one of six virtual pet monsters - Furi, Poppet, Diavlo, Zommer, 
Luvli and Katsuma – that they can create, name and nurture. Once their pet has 
been customized, players can navigate their way around Monstro City, taking the 
daily puzzle challenge to earn ‘Rox’ (virtual currency), playing games, solving Super 
Moshi Missions, personalizing their room, showing off their artwork, reading stories 
and communicating with friends in a safe environment.	
  
 	
  
Since its launch in 2008, the site has accumulated over 50m registered users 
worldwide.	
  Following its huge online success, Moshi Monsters has exploded from its 
online base into the real world with an array of physical product offerings including 
best-selling toys, books, membership cards, trading cards and much more. Moshi 
Magazine launched in February 2011 and is now the largest UK kids title in the 
UK!…and there’s loads more to come with Moshi TV, Moshi Live and Moshi Music 
currently in development!	
  
 	
  
For more information visit www.moshimonsters.com	
  
	
  
	
  


